Affiliate Summit East 2008 : Sessions Overview


Day 1 – August 10, 2008
	Time
	Harborview Ballroom 1
(Open to Full Conference Pass Holders)
	Harborview Ballroom 2
(Open to All Attendees)

	12:00pm-1:00pm

August 10
	Which PPC Engines Work And How?
Which PPC engines are going to make you money? How can you manage a large campaign (1000's of unique ads on multiple networks) with just one person? Learn tricks to automate your PPC management. 

John Hasson, Owner, JohnHasson.com 
	ShareASale Network Education Clinic
Affiliates will have an opportunity to learn tips and tricks about how to most effectively work with ShareASale merchants.

	1:30pm-2:30pm 

August 10

	Leveraging Social Media
This session helps affiliate marketers, networks and merchants recognize the power of adapting and adopting social media platforms into their programs for increased traffic, conversions and profit. 
· Sam Harrelson, Publisher, CostPerNews 


	Monetize your Site with Amazon Associates
The Amazon Associates program has helped affiliates monetize web properties for over 10 years. Hear from current Amazon Associates about how they drive revenue through their sites. with Amazon.
· Matt Tavis, Senior Product Manager, Amazon (Moderator) 

· Jay Brewer, Founder, Blogpire Productions 

· Lydia Walshin, Blogger, ThePerfectPantry.com 

	3:00pm-4:00pm 

August 10

	NY Tax Laws - Issues and Solutions
Discussion on the New York Affiliate Tax on the issues and solutions surrounding the new law. 
· Adam Riemer, Director of Marketing and Client Relations, downtown ecommerce partners (Moderator) 

· Chris Henger, Group Product Manager, Google Affiliate Network 

· Kim Rodgers, Affiliate Manager, 4Checks.com 

· Melanie Seery, Affiliate, NY Affiliate Voice 

· Clarke D. Walton, Internet Lawyer, Walton Law Firm, P.C. 
	pepperjamNETWORK Education Clinic
Affiliates will have an opportunity to learn tips and tricks about how to most effectively work with pepperjamNETWORK merchants. 


	4:30pm-5:30pm 

August 10
	Affiliate Marketing Basics for Merchants
Overview of how to be an efficient and successful affiliate manager.

Andy Rodriguez, President, Andy Rodriguez Consulting Inc
	Network Education Clinic 4
Location: Harborview Ballroom 2
Time: 4:30pm-5:30pm 



Day 2 – August 11, 2008
	Time
	Room A - Cityview Ballroom
( Open to Full Conference Pass Holders)
	Room B – Amphitheater
( Open to Full Conference Pass Holders)
	Room C - Harborview Ballroom
( Open to Full Conference Pass Holders)

	9:00am-10:15am

August 11
	Opening Remarks & Keynote | Location: General Session Room - Commonwealth Complex
· Jim Kukral, Owner, ScratchBack.com (MC)  | "Blue Man Group" Performance | Cory Booker, Mayor, Newark, NJ (Keynote) 

	10:30am-11:30am

August 11
	The State of Ad Networks
The trends are evident and there is no debate: we are in the midst of a tremendous rise in performance-based marketing and it has now overtaken CPM as the preferred pricing model. 
· Todd Crawford, Owner, ToddTalks.com (Moderator) 

· Bob King, CEO, ClickBank 

· Don Mathis, President, Epic Advertising 

· Michael Jenkins, CEO/Founder, MarketLeverage 

· Aleck Schleider, VP of Marketing, AOL's Platform-A division 
	Content That Kills
Content is king and you need to have compelling content that draws people in. This session focuses on strategies for developing and creative killer content that can't be ignored. 
· Lisa Picarille, Publisher & Editor-in-Chief, Revenue Magazine (Moderator) 

· Angel Djambazov, OPM, Custom Tailored Marketing 

· Kim Rowley, Founder, Key Internet Marketing, Inc. 
	My 5 Favorite SEO Strategies Exposed
In this session we'll share the tools that we use daily to get great results for clients. Expect to learn a lot in a quick exchange of tools to help you evaluate opportunities and optimize your sites. 
Wil Reynolds, Associate, SEER Interactive

	1:30pm-2:30pm

August 11
	Anatomy of a Great Affiliate Program
Panel of affiliates discuss the good and bad aspects of affiliate programs and how to structure the most attractive affiliate program. 
· Heather Paulson, President, Paulson Management Group (Moderator) 

· Janet Attard, Founder and President, BusinessKnowHow.com 

· Ian Fernando, Founder, IANternet Media, LLC 

· Daniel Gray, Owner, geekbooks 
	Compliance. It's More Than a Buzz Word
This panel will present a survival guide to existing in an industry that is regulated by the Federal government, 50 state attorneys' general, industry associations and self appointed watchdog groups. 
· Steven S. Richter, President, Media Breakaway, LLC (Moderator) 
· Sanj Goyle, Senior Director of Lead Generation, Yahoo, Inc. 

· Carolyn Hodge, VP of Comm, TRUSTe 

· Gary Kibel, Partner, Davis & Gilbert LLP 
	Performance Marketing Alliance Q&A
Open discussion regarding the formation and plans for the Performance Marketing Alliance. 
· Rebecca Madigan, Performance Marketing Alliance 


Day 2 – August 11, 2008
	Time
	Room A - Cityview Ballroom
( Open to Full Conference Pass Holders)
	Room B – Amphitheater

( Open to Full Conference Pass Holders)
	Room C - Harborview Ballroom

( Open to Full Conference Pass Holders)

	3:00pm-4:00pm

August 11
	Landing Page Testing to Attract Super Affiliates
Landing Page Testing can lead to double digit conversion rate gains. Learn how to test your pages to improve conversion, and attract super affiliates without changing your payout structure. 
· Tim Ash, President, SiteTuners.com 
	How is Social Media Changing Affiliate Marketing
In an era of brand evangelists, word of mouthers,� meme starters, and buzz agents, empowered by social communications and new technologies, what is the definition of an affiliate?� 
· Ted Murphy, Founder/CEO, IZEA (Moderator) 

· Rob Key, CEO, Converseon 

· Stephanie Agresta, Internet Geek Girl 

Chris Brogan, VP Strategy & Technology, CrossTech Media
	Legal 2.0: Hot Topics in Affiliate Marketing
Legal experts and regulators map out the legal minefields of affiliate marketing providing critical updates on advertising and online marketing law plus FTC and state enforcement actions. 

· Leonard L. Gordon, Regional Director, Federal Trade Commission 

· Jeffrey Greenbaum, Partner, Frankfurt Kurnit Klein & Selz, PC 

· Will Haselden, Founder, Chief - Cyberfraud Section, Office of the Attorney General, State of Florida 

· Bennet Kelley, Founder, Internet Law Center

	4:30pm-5:30pm

August 11
	PPC Search: Disclosure vs. Free-for-All
Judicious use of additional affiliate sites to buy PPC links can increase overall sales. Uncontrolled use of affiliates to buy PPC results in bid escalation. What's the right mix? 
· Kevin Lee, Chairman and CEO, Didit 


	PPC Super Affiliate Strategies You MUST Know
Super Affiliate Amit Mehta reveals little known techniques and strategies he uses to drive massive volume and generated large revenues via PPC affiliate marketing. 
· Amit Mehta, Founder, SuperAffiliateMindset.com 
	The Ten Hottest Strategies for Internet Marketing
Discover top affiliate trends, what's working for business, how to build your personal brand. Explore the best Web 2.0 tools, social media, conversion, long tail, video, podcasts and virtual worlds. 
· Jay Berkowitz, CEO, Ten Golden Rules 




Day 3 – August 12, 2008
	Time
	Room A - Cityview Ballroom
( Open to Full Conference Pass Holders)
	Room B – Amphitheater

( Open to Full Conference Pass Holders)
	Room C - Harborview Ballroom

( Open to Full Conference Pass Holders)

	11:00am-12:00pm 

August 12
	The Future of Performance Marketing
Industry leaders will explore the performance marketing landscape and what the future holds.  Who will lead the growth as the industry matures?  Publishers? Networks? Google?  Who will acquire who? 
· Stephanie Gay, Director, External Channels, American Express 

· Chris Kramer, Co-Founder & Media Director, NETexponent 

· Kim Riedell, Vice President, Client Development-East, Commission Junction 

· Steve Schaffer, Founder & CEO, Vertive, Inc. 
	Web 2.0 for Affiliates
You will quickly be left behind if Web 2.0 strategies are not part of your overall marketing blueprint. How are affiliate marketers using these new kinds of media and what impacts are they having? 
· Ernie St. Gelais, CTO and Co-founder, LinkConnector 
	Lessons Learned in Using Video for Affiliates
A discussion of what we have learned in terms of using video to drive higher click through and conversion rates. 
· Jonathan Stefansky, EVP Sales and Marketing, Qoof 

	2:00pm-3:00pm 

August 12
	Lead Generation for EMarketers
Lead generation is one of the biggest tools of emarketing. The success of a lead generation campaign is the single most useful tool for advertisers to target their products and services to prospects. 
· Kelli Beougher, Senior Vice President, LinkShare Corp. (Moderator) 

· DC Cullinane, CEO, thinkingVOICE 

· John Engler, Vice-President and General Manager, UnsubCentral 

· Dave Wengel, General Manager, Interactive Markets, TARGUSinfo 
	International Options for US Affiliates
Discussion of expanding business internationally. 
· Jim Mansfield, CEO, Intela 
	Copywriting Clinic
Panel of copywriting experts discuss the dynamics of producing high performance copy. 
· Lisa Riolo, Founder, Hammock Ventures (Moderator) 

· Adam Gilad, CEO, Gilad Creative Media, Inc 

· Scott Polk, CEO, Purplestream Marketing 

· Anik Singal, CEO, Affiliate Classroom, Inc. 




Day 3 – August 12, 2008
	Time
	Room A - Cityview Ballroom
( Open to Full Conference Pass Holders)
	Room B – Amphitheater

( Open to Full Conference Pass Holders)
	Room C - Harborview Ballroom

( Open to Full Conference Pass Holders)

	3:30pm-4:30pm 

August 12
	Data Feed Problems and Missing Information
Data feed is often missing important information which can help their affiliates in bringing more value to their program. 
· Beth Kirsch, VP of Online Marketing, CallWave (Moderator) 

· Mitul Gandhi, Director of Marketing, Collectibles Today 

· Asif Malik, CEO, GoldenCAN 

· Christopher Penn, CTO, Student Loan Network 

· Bryan Rhodes, Affiliate Manager, Schaaf Consulting 


	Ethical Issues in Affiliate Marketing
There are two sides to all issues and we will entertain audience questions for a panel of industry leaders. 
· Haiko de Poel, Jr., Managing Partner, dp internet services, LLC DBA ABestWeb (Moderator) 

· Connie Berg, CEO, FlamingoWorld.com, LLC 

· Chuck Hamrick, Affiliate Manager, affiliateCREW.com 

· Michael Jones, Chief Operating Officer, Pepperjam 

· Brian Littleton, President / CEO, ShareASale.com 

· Paul Nichols, Director of Sales, Ebates.com 


	Dissecting Affiliate Sites
Affiliate sites will be examined live and suggestions for improvement will be provided. 

	5:00pm-6:00pm
	Un-Keynote / Closing Cocktail
Location: General Session Room - Commonwealth Complex
The closing keynote address will be an un-keynote, where any Affiliate Summit attendees will have the opportunity to step up to the microphone and speak. Get up on the soapbox to share your perspectives, ideas, criticisms, and solutions for the affiliate marketing industry. 
This session will also be a closing cocktail for all attendees. 


